Excerpt from “Made in Japan”
Double-digit increases in the gross national product and low inflation gave a great boost to consumer spending.  Many people say Japan’s true postwar era really began in 1955, the year we introduced the first transistorized radio in Japan.  The country’s GNP grew, amazingly, by 10.8 percent.  Japanese households needed everything, and because of the high savings rate, people could afford to buy.   So with good and growing markets at home and potential markets abroad, the world was beginning to look bright to us…

