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This article relates the advertisement and privacy issues of technology today with the surveillance theme of the novel 1984 by George Orwell. The author believes the fad of location based advertising could be short-lived because of the enthusiasm of early adapters for new technology will soon be overtaken by privacy concerns of the majority of technology users. These concerns are compared to similar concerns during the Internet boom in the 1990s. Keeping advertisements relevant as well as requiring users to Opt-In to such location tracking and user profiling will keep such advertising useful and prevent some outcries about privacy issues. The article goes on to describe some of the major applications that are currently available. These applications use location-based tracking and allow for the advertisement of local deals.
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The Major Players

#L00pt s collegsstudent st Stanford, Sam Altman wantad 1 know where.
i classmates wers hanging out aftarcass. 5o he created Loopt, a mobile-based
(GPS sharing system that ats users visualzs and map whre thei riends are
located.Today, mora than § millin users raly on he 8pp o ind out whera o
mest up with friends though detailed intaractiv maps on thei allphons.
Loopt is continually innovating s product a5 wal. In March,taunched an optin
Reward Alars program tht enc out des inreal 6ms dapencing on the ser’s
location. The impulse buyer seemst0 ba the main arget considering the desls
ara ssued o rtcome, irtserved basi with 8 3 on how many dicournts
ono can get.

 Foursquara What tared a5 & gradusto thess became a esliy for Foursauare
founders Donnis Crowley and Naven Seivadura. The wo-year-ld ocaton-
based socis networking Web it is svaisba  anyona with GPS-ansbled
device. Userscan check inat venues, score points,and aarn badges based on
umbor o visits to  parcular place. Businessos also canrun “specils” that are
Sent o usars base o ther fpstion.

@ Googlo Latituda Similr to the other tools, Google Laitude s 3 popular tool
hat pormits consumers 0 mest up with poopl i their network using mabile

devicesor PCs. The appliction i ntograted with Google Maps, giving users the
abilty o place ther finds dircty on @ map.

 Facebook Places When Facsbook Bescon wiss shot down sfer 8 class scion
Iawsuitin 2008, Mark Zuckerberg went bak t the drawing board. Facsbook
Bescon was patof the socil nebworks advrtisng systam that sent data from
exterms! Web sites cirecty to Facabook tocreta personslized scverisaments for
users. Today, Facabool laces gives usars he opton tcheck n and update
frends about where they ara and what they aro doing. I adifon, sars receive
personalized iscourts depending on th loction of teir checkins. The sevice
operates on an opt n bsis and s avaiabls through PC snd mobia spplicaions.

© Gowalla Tris Austin-basad socil natwork i primariy s matils spplication
designad for users t check natlocatons on tir smartphone. As an mcentiv,
usars receiva reward for ther heck.ns hatcan be swspped ordroppe st
checkin spets.Similr 1o Foursquare, 2 users rack p check ns ata paticular
Spot. they may sam slovated status sbova normal users f hey arop an fam.

© Groupon From oniine coupons exclusivel for the Chicagoland srea to &
bl dea inder, Groupon has estabishe sl 3s  malor layer i the
geolocation 3pp workd i only a couplaof years. Today, uses can downlosd the
'3pp on their smartphone to search for nearby deals.




