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By: Leslie E. Benton
Rationale


I teach fifth grade social studies and it is a major testing year for the students. Student success on standardized tests is a key concern for teachers.  Furthermore, the fifth grade test holds the students accountable for material taught in the third through fifth grade bands.  Pacing the school year in order to hit all the fifth grade standards and have enough time to review is a difficult task in and of itself, but it is also necessary to ensure that the students recall prior information (last year’s test had a fair amount of questions pertaining to Ohio history on it) from the previous two academic years.   In my instructional design, I have planned a comprehensive unit that will touch on the most important economic concepts presented in the grades three through five bands under the economics standards.   In order to achieve a successful unit, I plan to use the Standards-Based Curriculum Approach.  The driving force behind the unit will be to contextually cover the economic content standards while educating the students on how economics appears in their daily lives through the use of hands-on activities, trade books, and visual media (Chiarelott, 32-33). The final assessment will require the students to apply the standards in the same way an entrepreneur would in the real world. Part of the final assessment will require the students to create a product following the guiding economic questions:  1. What to produce 2. How to produce 3. For whom to produce, which will result in them pulling from all the knowledge they have learned over the unit.  At the conclusion of the project, the groups will be asked to produce, market, and sell a product, which also encompasses the project-based lesson approach since the students are given a set of tasks and the end result is to produce a product (Chiarelott, 93-93).  In addition, the students will be asked to take a written-test that will model the Ohio Academic Test. 

Young Entrepreneurs

Economics Unit

Outcomes

Length of unit: two weeks (that includes allowing the students time to work on their final project)

General Outcomes:

1. Students will be able describe what economics is. (Knowledge)

2. Students will be able to explain the relationship between supply and demand (comprehension)

3. Students will be able to demonstrate when to use different methods for allocating scarce goods (application)

4. Students will be able to correlate the relationship between the interdependence of countries and their specializations (analysis)

5.  Students will be able to generalize that competition between producers/sellers results in lower costs, better quality, and customer service (synthesis)

6. Students will be able to summarize the concepts of the unit to create and market a product (evaluation)

7. Students will be able to identify why competition between consumers/buyers results in a higher price (knowledge)

8. Students will be able to apply their knowledge from the unit to become more informed consumers (application)

Unit Outcomes:

1. Students will be able to identify key terms from the unit when given a list of terms and contexualized situations and/or pictures that demonstrate the concept (knowledge)

2.  Students will be able to predict what will happen to supply, demand, and prices when competition affects a product when given a situation (comprehension)

3. Students will be able to illustrate their understanding of economic principles when given a task to complete (analysis)

4. Students will be able to create a map that shows where goods that they use come from and investigate why that is and analyze how interdependence is formed (synthesis)

5. Students will be able to decide how scarce goods should be allocated and support their answer with a written response (evaluation)

6. Students will be able to appraise others’ education and ability to specialize in an area, in order to divide work up to perform a task (evaluation)

7. Students will be able to assess consumers’ demands by creating a product to market and sell to consumers for a profit using all of the skills from the unit (evaluation)

Pre assessment


The pre assessment will be given to the students the day before the unit begins. It should take the students approximately 15-20 minutes to complete the quiz.  The remainder of the class period should be used to go over the correct answers.  With activities such as these, students should to be able to grade their work to help build excitement for the unit.  The students generally get in to grading their pre-test because they are excited to see if they were able to figure out the correct answers. Especially, if the quiz is presented as a challenge and the teacher reveals the answers in a dramatic fashion. 

Teachers should use preassessments as a form of front-loading. If done correctly, the students will generally remember the answers from the quiz once that material is covered in class. If the students do not remember the information, it generally takes little prompting when the teacher refers back to the pre-test. The teacher should have the students keep the pre-test until the end of the unit, so it can be used to refer back to.  The test offers a variety of types and levels of questions to challenge the students who already have a basic understanding of the topic, while forcing all students to think about the topic in a contextualized fashion.

Preassessment                                                                                          Economics Unit                                                                                      Name_______________________________________

Please answer the following questions to best of your ability. Listed below are a series of questions that cover ideas and material from our upcoming economics unit. The questions will be used to determine how much you already know about the topic.

1. Supply is how much of a good or service is available to a consumer                                                                                                                           Agree or Disagree

2. Demand is when there are no goods or services left to sell                                                                                                                                             Agree or Disagree                                                                                                                

3.  A consumer is someone who provides the good or service                                                                                                                                            Agree or Disagree

4. Division of labor occurs when work is divided up between a group of individuals                                                                                                             Agree or Disagree

5. If a good is scarce, it means that there is more than enough for everyone                                                                                                                         Agree or Disagree

6. An entrepreneur is someone who starts a business                                                                                                                                                          Agree or Disagree

List at least one example for each question:

7. List one good the United States is known for producing  ______________________________

8.  Provide a situation where an opportunity cost was involved_____________________________________________________________________________________________________________________________________________________ 

9. Please draw an example of a good:

10. Please draw an example of a service:

11. Please draw an example of a capital good:

12. Please briefly explain how businesses decide what they will produce.

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

13. Where have you heard the word economics be used before?______________________________________________________________________

 14. Define the term economics:__________________________________________________

Answers to Preassessment

1. Agree  

2. Disagree 

3. Disagree  

4.  Agree  

5.  Disagree 

6.  Agree 

7.  Examples of agriculture would be acceptable 

8.  Student must show that there is choice between two or more items and the ones not selected are the opportunity cost

9.  Any picture that shows a good: a baseball, food, and tangible item

10.  Picture needs to show someone providing a service, i.e.: doctor, waiter, and taxi driver

11. Cannot be a natural resource, i.e.: machinery, factory, money, and so on

12. I would like for the students to mention at least two out of the three major economic questions: What to produce, Whom to produce for, How to produce it and/or a logical explanation grounded on economic principles 

13. Accept any logical answers

14. Uses key words like: producing, buying, and selling should be included in the answer

Young Entrepreneurs

Economics Unit

Lesson 1: How Do Supply and Demand Affect the Market Place?

General Outcomes: 1,2

Unit Outcomes: 1,2

 Materials:  Paper, pencil, video: Lemonade for Sale by Stuart J. Murphy, comprehension questions that accompany the story, vocabulary index cards, folder for unit

Procedure: 

Introduction:

Begin by having students cut out vocabulary words: goods, services, competition, supply, demand, producer, consumer, market, and profit. The students will adhere the words to an index card. Next the students need to identify from the definitions page the definitions that accompany the vocabulary words and cut/glue the definitions to the other side of index card. Once the students have correctly identified the vocabulary definitions, as a class we will make a graphic organizer (t-chart) where the students will write the vocabulary word on one side and a real-life example of where of the word exists.  Example: Consumer/Students when they bought school lunch today. Students will be asked to keep the t-chart in their economics folder for future reference. (15 minutes)

Activity:

Students will watch a Reading Rainbow episode that focuses on economics and the work involved in running a business.  The video will begin by discussing the stock market, the difference between businesses that are for profit and non-profit. Then the video reads the story, Lemonade for Sale.  I will be pausing the video periodically to discuss some the economic concepts we identified at the beginning of the lesson (comprehension questions attached). (30 minutes)

Closing:  Students will be shown picture examples of the vocabulary learned today and asked to identify the vocabulary being displayed (see attached pictures). (7 minutes)
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    http://ndn3.newsweek.com/media/25/71014_MoneyHappiness_vl-vertical.jpg   Profit
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 http://www.havenscandies.com/images/factory_tour.jpg  Producer/Goods
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www.greenpack.rec.org   Consumer
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www.cartoonstock.com Demand/market
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  www.mozartandfriends.com   Service
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  www.cartoonstock.com  Market/Supply/Demand/Consumer
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    www.geeksugar.com   Competition

Comprehension questions for Lemonade for Sale  (lesson 1) By Stuart Murphy taken from http://www.kidseconposters.com on 3/6/ 09

Comprehension Questions
Who were the suppliers/producers in the story?
The children in the Elm Street Kid’s Club

Why did they decide to make lemonade?
They wanted to earn money – a profit – to use to fix their clubhouse.

What were some of the productive resources the children used to supply lemonade?  
Lemons, sugar, water, pitcher, spoons, table, tablecloth, the children themselves

What was the demand for lemonade on Monday, Tuesday, and Wednesday?
30 cups, 40 cups, and 56 cups  

What was the price of the lemonade?
$.25 a cup

What sales revenues (i.e. how much money did they collect from sales) did the children earn from Monday through Wednesday?
$31.50  (126 cups X $.25)

How much profit did the children earn?
We can’t tell since we don’t know the cost of the productive resources.
Profit = Revenues minus costs.

What happened to the demand on Thursday?  Why?
It dropped to 24 because all the people were watching Jed the Juggler. 

What idea did Sheri have for increasing the demand for their lemonade?
They asked Jed to do his juggling right next to their lemonade stand.

Did their idea work?
Yes, Jed’s presence increased demand so much that their bar graph ran off the top of the page!  

What do businesses often do to get more people to buy their goods and services?
Businesses regularly advertise to inform consumers about their products and persuade them to buy them; special sales, coupons, have famous people at the store to attract customers, etc. 

The children didn’t have to pay Jed to help them bring customers.  When businesses advertise, do they have to pay money?
Yes!  Advertising is a cost of doing business.  Businesses must pay a lot if they advertise in “prime” locations and times, e.g. Super Bowl Sunday. 

Do you think the children would be willing to pay Jed to juggle next to their stand?  Explain.
Probably!  They could pay Jed and still come out ahead as long as the income they earned from the extra customers was more than what they had to pay Jed.

The following four pages (12-15) of economics vocabulary were taken from: www.pbs4549.or/economics/glossary.htm on 3/19/09

The vocabulary pages that are referred to throughout the lessons can be found here.
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	Goods
	An item that is bought by a consumer. Example: food, DVDs and shoes

	Services
	The consumer pays for someone to complete a task for them.

Example: Hair Stylist or Taxi Driver


Lesson 2: Why Does Competition Among Consumers/Buyers Results in Higher Prices?

  Why Does Competition Among Producers/Sellers Results in Lower Costs and Prices, Higher Product Quality and Better Customer Service?

General Outcomes: 2

Unit Outcomes: 1,2,3

Materials: Index cards, Vocabulary Sheet (handed out yesterday), computer lab, paper, and pencil

Procedure:

Introduction: Begin the lesson by having the students locate their vocabulary cards that they created the previous day. In addition, have the students cut out and identify the meanings of the words capital, scarcity, competition, and entrepreneur. The students will be asked to add these words to their t-chart from yesterday and give a “real-life” example of the word. The students will then be given the opportunity to play a matching type game with the vocabulary cards. The students will work with a partner by placing all the index cards with the definition side up (include the words from yesterday). Partner A will ask Partner B to pick up the definition to a vocabulary word. The student who identifies the most words correctly receives a piece of candy.  (15 minutes)
Activity:

Have the students log on to:  www.coolmath-games.com/lemonade/ 

Begin the lesson by reading the introduction of the website together as a class:

(Taken directly from the website)

Lemonade Stand Introduction

Hi, and welcome to Lemonade Stand!  Your goal in this game will be to make as much money as you can within 7, 14 or 30 days.  To do this, you've decided to open your own business -- a Lemonade Stand!  You'll have complete control over almost every part of your business, including pricing, quality control, inventory control, and purchasing supplies.  You'll also have to deal with the weather, which can be unpredictable.  Unfortunately, the weather will play a big part when customers are deciding whether or not to buy your product.

Other factors that will make or break your business is the price you charge.  Customers are more apt to pay higher prices when the product (your lemonade) is more in demand - When the weather is hotter.  As the temperature drops, and the weather turns bad (overcast, cloudy, rain), don't expect them to pay nearly what they would on a hot, hazy day.

The other major factor, which comes into play, is your customer's satisfaction.  As you sell your product, people will decide whether or not they like it, and how much they like or dislike it.  As time goes on, they'll start to tell their friends, neighbors, and relatives (hence, your 'popularity').  Sell a good product for a good price, and you'll build business over time; overcharge for inferior products, and you'll be out of business sooner than you'd think.  Another more direct form of customer satisfaction affecting sales takes place directly at the stand.  As customers buy your product, you'll see some tell you what they think by the bubbles over their heads.  If customers are enjoying their product, others are more likely to buy.  If they're expressing their dissatisfaction, other customers are more likely to take their business elsewhere.

Before allowing the students to work on their own, discuss with them the economic factors that are present with the game (have students identify them). For example, how you price your product with affect your profit along with supply and demand. What type of capital goods will you be using? Encourage the students to really think like an entrepreneur but don’t give them too many pointers because you want the students to apply the logic it takes to run a successful business. 

Next, allow the students to play the game and let them know they will be expected to write about their experience at the end of the period.  (30 minutes)

Closing:

At the conclusion of the lesson ask the students to write an exit slip addressing a few simple questions: 1. Did your strategy to the game change when your supply and demand changed, please explain?  

 2. What did you learn from this experience?  3. What if anything, did you find frustrating or unclear about the experience?  (7 minutes)

Homework: Students must go home and identify three commonly used items in their house and write down where that product was made.

Lesson 3: Explain How Regions in North America Become Interdependent When They Specialize in What They Produce

Best and Trade With Other Regions Inside and Outside North America.

General Outcomes: 4

Unit Outcomes: 1, 4

Materials: Last night’s homework, small sticky notes, large map of the world, index cards, vocabulary sheet, and computer

Procedure:

Introduction Begin by highlighting comments students made on yesterday’s exit slips. This will be a great opportunity to clear up anything that was unclear about yesterday. Begin the lesson by introducing the terms specialization, interdependence, manufacturing, import, export, and labor. Have the students create flashcards for these terms using the same process as the previous two days. Students will then need to get out their t-chart and add the terms to the chart while brainstorming a “real life” experience that goes along with each of them. Next, the students will be given several minutes to quiz each other over the terms from the week.  Before starting the lesson, have the students make an educated guess on where their shoes and shirt were produced, but they may not look until the end of the lesson (10 minutes)

Activity: Each student will receive three small sticky notes. On the sticky note, the students should use their homework to copy down a household item and country in which it was produced. Then call the students up to the front of the class to place their sticky notes on the country it coincides with (students may need the teacher’s assistance with finding the countries).  More than likely the majority of the sticky notes will be on: Mexico, China or some other Asian country. Discuss with the students why that might be?  Are they surprised that more items were not made in parts of the United States? Next, have the students create a list of items that North America is known for producing. There can be several students at the classroom computers to verify whether or not the contributions are correct. Next, have the students list one to two other countries that were most common from our activity and generate a list of what they are most known for producing. How and why are these countries interdependent? Why do they specialize in the goods that they do? (30 Minutes)

Closing: Based on what the students just learned, allow students the opportunity to change their guess on where their shoes or shirt were made?  If the students are changing their answers, they must write down why they are doing so. If they are keeping their answer the same, they must also justify their answers. (5-7 minutes)

Lesson 4: Explain the opportunity cost involved in the allocation of scarce productive resources

General Outcomes: 3

Unit Outcomes: 1, 3,5

Materials: t-chart used throughout the week, book, One Grain of Rice by Demi, paper, comprehension questions, Buckle Down Achievement Practice Book, and paper bags with various goods in them

Procedure:

Introduction:

Start by going over key vocabulary that is associated with scarcity: prices, command, first-come-first served, sharing equally, rationing, and lottery (have students consult lesson 15 of their Buckle Down books for examples of allocation). Have students add the concepts to their t-chart and create real-life examples of each type method for allocating goods. Students will also be introduced to new vocabulary: opportunity costs and review scarcity.  I will pick the students from a “lottery” and ask them to give me an example of a vocabulary word we have been working with. For example: If I give a student the word opportunity cost, I would expect them to use the example of them having to decide between two items. They will then be rewarded with a piece of candy or an incentive ticket (to help reinforce the idea of opportunity cost). (10 minutes)
Activity: 

Begin the lesson by reading the story, One Grain of Rice, which also touches on producers, economic wants, and supply and demand. The story demonstrates what happens when a raja demands that all rice be given directly to him, which causes a scarcity and famine within the village.  The book has a strong math lesson intertwined within the story, as a young girl is able to outsmart the raja and get the rice back to distribute it throughout the village. Throughout the story, pause to ask a series of comprehension questions to determine if the students are following the economic standards being covered. (30 minutes)

Closing:  Students will be divided in to groups of four or five for the next activity.  Every group member will need to record the group’s answers. Each group will be given a brown bag with candy in it. Each bag will have varying types and amounts of candy. For instance, one group will be given one pack of candy that is easy to share and another group will get a pack of candy that cannot be shared. It will be the group’s job to decide how the candy will be split up by using one of the concepts discussed today: command, first-come-first-served, sharing equally, and so on.  Each group needs to write down the types of allocations they considered and explain why they picked the allocation that they did (in addition to any opportunity costs that were involved). (10 minutes)

Comprehension questions taken from: http://www.kidseconposters.com  on 3/6/09

Comprehension Questions for One Grain of Rice  Lesson 4
What good did the farmers in the store produce?
Rice

Is rice a scarce good?
Yes! It is a tangible item that people produce using productive resources (natural, human, and capital). Thus, rice is not a free good. Like all scarce goods, it commands a price in the marketplace. 

Why did the rice farmers give almost all of their rice to the raja.
He commanded it. In return, he promised to store the grain. 

What happened when the famine occurred?
The supply of rice decreased and the people had almost nothing to eat. Rice, which is already a scarce good, became much more scarce!

When a good becomes more scarce, what typically happens to the price?
It increases.

When the price of rice rises compared to other goods, what do producers of rice typically do?
Produce more rice! In the near term, this will cover higher production costs and, hopefully, earn the producers more profit.

When the price of a good rises compared to other goods, what do consumers of rice typically do?
Consume/purchase less rice!

Lesson 5:  How Do Education, Specialization, Capital Goods, and Division of Labor Affect Productive Capacity?

General Outcomes: 3,5

Unit Outcomes: 1,3,6

Materials: vocabulary index cards, t-chart, vocabulary activity, activity sheet, construction paper, glue, glitter, markers, crayons, and scissors.

Procedure: 
Introduction: Start by introducing today’s vocabulary: education, specialization, capital goods (review word from previous lesson), and division of labor. Have the students locate the vocabulary words and their accompanying definition from vocabulary sheet and glue both to an index card. Next, the students will be asked to draw a picture example of what each vocabulary word looks like in real-life situation and write the example down on their t-chart.  (5 minutes) 

Activity: The students will be divided into groups of four and asked to pretend that they are a card company who has a huge demand for the upcoming Mother’s Day celebration. Each group has thirty-five minutes to produce five or more greeting cards that consumers would be interested in purchasing. Before allowing the students to work in their groups, ask them to discuss as a class what consumers are looking for when they buy a greeting card.  Students should suggest ideas like: an attractive picture, a nice saying inside, a quality-looking product, and so on.  Emphasize that the group should take several minutes to plan their group’s cards beforehand. Discuss within the group things such as: education/specialization, who is talented in what areas, how do you plan to divide up the work in order to create five quality cards. They may make five cards that all look the same or five different looking cards. I am hoping that students who are good writers will spend time thinking about the inside message, the more artistic students will hopefully design the cards, while others can be cutting designs out and putting the final touches on the cards…we will see how the students take on the task.

Closing: After the activity is over, have the groups discuss as a class the thought process they went through to decide how to create the cards and divide up the work. Next, have the students walk around and look at each other’s work while noting: 1.Who made the best quality cards 2. Who made the best-looking cards 3.What were some of the advantages of working in a group 4.  Are there any disadvantages of working in a group? Once the students are back to their seats, they will be asked to respond to the questions and turn them in as exit slips.
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Lesson 6:  Introduce group activity while addressing the following standard: Explain that individuals in all economies must answer the fundamental economic questions of : 1. What to produce?  2. How to produce?  3. For whom to produce?  

General Outcomes: 8

Unit Outcomes: 3,6,7

Materials: project rubric, group activity worksheets, advertisement supplies: construction paper, markers, pencil and scissors

Procedure: 

Introduction:

Start out by discussing that yesterday’s activity was a warm-up for the final project. Spend time discussing what students shared on their exit slips and how any group conflicts can be avoided for the next activity. The actual lesson will begin by explaining to the students that they are about to become young entrepreneurs! Next, go through the scoring rubric with the students, so they know what they have to achieve in order to earn an “A” on the project. Each student will be graded individually on the project based on his or her effort.  Next, review the rules of group work and assign the students to their teacher selected groups. 

Activity:

Students will be placed in heterogeneous groups and all given individual grades for the following final assessment, in addition to a written test over the vocabulary/economic concepts. Each group will be given the task to decide what type of product their group will be responsible for producing. They will do this by answering the fundamental economic questions of: 1.What to produce 2. How to produce 3. For whom to produce. The students will be given a budget to work with and given a list of costs that will need to be taken care of as an entrepreneur (i.e materials and advertising). The students will be asked to take care of various tasks such as how they will market their product and figuring out who will specialize in what. This project will take place over three class periods and on the fourth day of class the students should bring in their finished goods. From there, the students will have to deal with such concepts as supply, demand, price, and profit as they try to “sell” their products to their classmates. Each student will be given $1 of fake money to buy a product of their choice; they must buy a product(s) from a group other than their own. 

Closing:

At the conclusion the project, the students will be asked to rate themselves and their group members’ individual efforts, along with a reflection about the experience and anything the group would do differently if given the opportunity

Rules and Roles for Creating a Group Project
Rules:

· Remain working with your group. Do Not move around the room to talk to other groups to see what they are working on.

· Be sure to participate and give feedback when asked by your group members

· Everyone has a job. Please make sure you complete your job to the best of your ability. If you finish early with your job ask if any of your members need help.

· Listen when others are talking. 

Expectations:

· If you are absent more than one day during the planning of the project, you may still participate with your group. However, you will have to complete an additional assignment to make-up for the work that you missed within your group.
· You all will receive an individual grade on this project. That means if you are not taking your role seriously, only your grade will suffer not everyone else in your group.
· Your participation and willingness to work with your group will be rated (I am the only one who sees the rating) by you and your group members, which I will consider when awarding your final grade.
· I will also be walking around and noting who is working/participating in their groups and who is not. 
Your group will be graded on: 

1. Did you follow the steps to the project and fill out all the necessary paperwork.

2. Was your product creative and did it appeal to the consumers.
3. Were you wise with your resources?

4. Did you provide the teacher with a descriptive reflection on the experience?

5. Please also see the project rubric

Name________________________   Young Entrepreneurs Group Project    

Step 1

With your group members, begin to brainstorm simple products your group could produce to sell at our “market” on Friday. 

Things to know:

1. A dozen items need to be made

2. You must create the product (i.e. you may not sell candy bars)

3. Everyone must be involved in the brainstorming process, if your group cannot agree on an item (after you have voted) then consult the teacher.

4. If you need materials to make your product, please let me know. Please do not go out and spend a lot of money to make your product.

Possible Products Your Group Could Produce:

1._________________________________________

2._________________________________________

3._________________________________________

4._________________________________________

5._________________________________________

Select the Item Your Group Has Chosen to Produce ________________________________________

Is there a market for your product (is it something your classmates would be interested in buying)? __________________________________________________________________________________________________________________________________________________________

What is your company name___________________________________

What is the name of product (even if it is chocolate chip cookies, give it a fun name)_____________________________________

Step 2

Each group will receive an allowance of $10 in fake money to spend towards materials to advertise and to make the product.  I will determine how much your supplies to make your product will cost. The following is a list of advertising costs (every group must do some type of advertising)

Flyer     $1.00

Poster or Sign   $2.00

Commercial        $3.00

Advertising Time (per minute) .25

All flyers, posters, or signs can be hung up around the classroom. Commercials can be “ran” everyday of school during the project preparation and the day of the market.

Decide what type of advertising your group would like to use._________________________________________________________

Why do you think this is the best way to attract consumers to buy your product?_____________________________________

Starting Loan Amount:        $10

Cost of Advertisement      _______

Cost of Supplies                _______

Money Left Over                _______

How much will you charge per item?  ______________________ (Remember your goal is to make a profit)

Step 3

In the following chart, please record which group members will be in charge of what tasks: help create the product, advertisement, and other task that need to be done prior to Friday.

	Group Member
	Task

	
	

	
	

	
	

	
	

	
	

	
	


Step 4: How much Profit Did Your Group Make?

Add up the your advertisement and product costs from step 2   ____________

How much money did you make from selling your product?           ____________

Don’t forget to repay your loan                                                        --10

     _____________

Your Total=Profit!

What went well within your

group?_____________________________________________________________________________________________________________________________________________________

What strategies did you use that you think helped your group attract consumers?______________________________________________________________________________________________________________________________________________

Did you find that your group changed their strategy once you saw how consumers reacted to your product? Please explain____________________________________________________________________________________________________________________________________________________
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	CATEGORY
	4
	3
	2
	1

	Quality of Work
	Provides work of the highest quality. End product demonstrates knowledge of economic concepts.
	Provides high quality work. Demonstrates knowledge of most of the core economic concepts
	Provides work that occasionally needs to be checked/redone by the teacher to ensure quality.
	Provides work that usually needs to be checked/redone by teacher ensure quality.

	Contributions
	Routinely provides useful ideas when participating in the group and in classroom discussion. A definite leader who contributes a lot of effort.
	Usually provides useful ideas when participating in the group and in classroom discussion. A strong group member who tries hard!
	Sometimes provides useful ideas when participating in the group and in classroom discussion. A satisfactory group member who does what is required.
	Rarely provides useful ideas when participating in the group and in classroom discussion. May refuse to participate.

	Problem-solving
	Actively looks for and suggests solutions to problems.
	Refines solutions suggested by others.
	Does not suggest or refine solutions, but is willing to try out solutions suggested by others.
	Does not try to solve problems or help others solve problems. Lets others do the work.

	Time-management
	Routinely uses time well throughout the project to ensure things get done on time. Group does not have to adjust deadlines or work responsibilities because of this person's procrastination.
	Usually uses time well throughout the project, but may have procrastinated on one thing. Group does not have to adjust deadlines or work responsibilities because of this person's procrastination.
	Tends to procrastinate, but always gets things done by the deadlines. Group does not have to adjust deadlines or work responsibilities because of this person's procrastination.
	Rarely gets things done by the deadlines AND group has to adjust deadlines or work responsibilities because of this person's inadequate time management.

	Working with Others
	Almost always listens to, shares with, and supports the efforts of others. Tries to keep people working well together.
	Usually listens to, shares, with, and supports the efforts of others. Does not cause "waves" in the group.
	Often listens to, shares with, and supports the efforts of others, but sometimes is not a good team member.
	Rarely listens to, shares with, and supports the efforts of others. Often is not a good team player.

	Reflection/Product Design Paperwork
	Student turns in all completed paperwork required during the brainstorming stage of the process, in addition to turning in a thoughtful reflection at the conclusion of the project.
	Student turns in both brainstorming process and reflection that 85% complete.
	Student turns in either brainstorming process and/or reflection completed.
	Student fails to turn in completed paperwork for the project.
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Post-Assessment


The second post-assessment will be given to the students the following week after the classroom market has been completed. Since the unit is based heavily on a standards-based approach, it is important that the teacher also assess the students in a similar manner as to how the students will see the information on a standardized test.  By assessing the students in two different methods, the teacher provides an excellent opportunity for the students to truly demonstrate what they have learned from the unit. The first method of assessing the students allows them to create an end product and challenges them to apply their knowledge to a real-world situation.  The second test has been created in such a way that the students are given contexualized situations and asked to identify which economic concept is being demonstrated. In some situations the students are asked to apply the material through a hierarchy of questions much like a standardized test. Furthermore, the test is formatted to imitate a standardized test by offering the students multiple-choice questions, short-answer and extended response type of questions.  

Economics Unit Test          Name_____________________________________

Please answer the following questions by selecting the best answer.      5 points each

1. Economics is the study of:

A. History     B. The buying, selling, and production of goods     C. Animals       D. Factories

2. Sally’s teacher gives her a choice between a piece of candy and a no homework pass for her good behavior. Sally picks the no homework pass, her opportunity cost is:

A. The piece of candy   B. Her teacher    C. The no homework pass   D. Not listed in the question

3. It is Valentine’s Day and there are no more boxes of chocolate at the store, you could say that the ______________________is high.

A. Supply                 B. Cost                            C. Competition                      D. Demand

4. It is Valentine’s Day and there are no more boxes of chocolate at the store, you could say that the ______________________is low.

A. Supply                B. Cost                              C. Competition                      D. Demand

5. Tom went to school to become an engineer and is now in charge of designing products for his company, this is an example of:

A. Allocation         B. Imports                   C. Education                     D. Competition

6. In the book, One Grain of Rice, there was very little rice for the village’s people, this is an example of:

A. Surplus            B. Scarcity                       C. Services                     D. Specialization

7.  Consumers benefit when producers compete for their business for all of the following reasons ACCEPT:

A. Businesses offer products at lower prices       B. Businesses increase their supply  

 C. Businesses offer better product quality   D. Businesses offer customer service

8. When consumers compete to buy products, they __________________the price:

A. decrease      B. force businesses to discount….      C. create no change to…        D. increase

Please answer the following essay questions in complete sentences and be sure to answer all parts of the question for complete credit.

9. Provide two examples of capital goods and explain how capital goods are used in economics:

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

10. If you had one large pizza that contained eight pieces of pizza to feed 10 people, how would you go about allocating the pizza? Please be sure to explain your answer.

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

11. Explain how the United States and other countries work together to meet the needs of their citizens.

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

12. If you were an entrepreneur, how would you go about deciding what to produce? 

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ 

Post-Assessment Answers:

1. B

2. A

3. D

4. A

5. C

6. B

7. B

8. D

9. Sample answer: machinery, money, tools, etc. It cannot include natural resources. Capital goods are used to help create the product.

10. Students must include one of the following in their answer: first-come-first-serve, sharing equally, lottery, and command (rationing or price would not work for this answer). Students must also provide a logical explanation as to why they picked the method that they did. 

11. Key vocabulary terms such as: specializing, interdependent, import, and export should be found in the answer to help explain that countries depend on each other to share goods/resources with other countries that lack that resource.

12. Must mention the three guiding questions that entrepreneurs consider when producing an item along with any other addition information that may support their answer: 1.What to produce  2. How to produce  3. For whom to produce
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